
The Modeling Customer
Behavior Intention with
Intervening Customer

Satisfaction on UMKM in
AKUMINDO Using Structural

Equation Modeling
by Chandra Kartika

Submission date: 29-Jul-2020 03:38PM (UTC+0700)
Submission ID: 1363562122
File name: deling_Customer_Behavior_Intention_with_Intervening_Customer.pdf (381.5K)
Word count: 4196
Character count: 22203

















19%
SIMILARITY INDEX

15%
INTERNET SOURCES

7%
PUBLICATIONS

14%
STUDENT PAPERS

1 6%

2 3%

3 2%

4 1%

5 1%

6 1%

The Modeling Customer Behavior Intention with Intervening
Customer Satisfaction on UMKM in AKUMINDO Using Structural
Equation Modeling
ORIGINALITY REPORT

PRIMARY SOURCES

ejournal.uin-malang.ac.id
Internet Source

Bunga Aditi. "The Effect Of Atributes Product’s
Analysis, Halal Certification, And Product
Innovation To The Interest Of Consumer
Buying-Back Through The Advantage
Competitive Of Micro Small And Medium
Business (MSMB) In Medan", Journal of
Physics: Conference Series, 2017
Publication

Submitted to iGroup
Student Paper

actaint.com
Internet Source

www.savap.org.pk
Internet Source

sinta3.ristekdikti.go.id
Internet Source



7 1%

8 1%

9 1%

10 1%

11 1%

12 1%

Exclude quotes Off

Exclude bibliography Off

Exclude matches < 1%

Submitted to Chester College of Higher
Education
Student Paper

Submitted to Universitas Samudra
Student Paper

docobook.com
Internet Source

Submitted to University Tun Hussein Onn
Malaysia
Student Paper

www.trijurnal.lemlit.trisakti.ac.id
Internet Source

www.tandfonline.com
Internet Source


	The Modeling Customer Behavior Intention with Intervening Customer Satisfaction on UMKM in AKUMINDO Using Structural Equation Modeling
	by Chandra Kartika

	The Modeling Customer Behavior Intention with Intervening Customer Satisfaction on UMKM in AKUMINDO Using Structural Equation Modeling
	ORIGINALITY REPORT
	PRIMARY SOURCES


