
i 

 

CERTIFICATE OF THESIS AUTORSHIP 

 

Hareby, I declare that the thesis I wrote to fulfill the requirement for 

Sarjana Sastra (S,S) entittled An Analysis of Code Mixing In Conversaton Between 

Seller And Buyer In Market Balongsari Surabaya truly my original work. It does 

not incorporate any materials previously written or published by another person, 

except those indicated  in quotations and bibliography. Due to the fact, I am the 

only person who is responsible for the thesis if there is any objection or claim 

from others. 

 

 

 

                Surabaya, 29 July 2015 

 

 

           Miftahul Janah 

         

       

 

 

 

 



ii 

 

APPROVAL SHEET I 

This thesis, entitled An Analysis of Code Mixing In Conversation 

Between Seller And Buyer In Market Balongsari Surabaya by Miftahul Janah, 

NPM 11181023 has been approved to be presented in thesis examination. 

 

 

Supervisor 

Date : July/ 29 /2015 

 

 

Yulis Setyowati, S.Pd., M.Pd 

NIDN. 0714077502 

 

 

Anknowledged by 

The Head of Language and Literature Study Program 

 

 

 

Yeni Probowati, S.Pd 

NIDN. 0718107701 

 

 

 



iii 

 

APPROVAL SHEET II 

 

This  thesis  entitled  An Analysis of Code Mixing Of  Conversation Between 

Seller And Buyer In Market Balongsari Surabaya by  Miftahul Janah, NPM 

11181023 has been examined in front of the board of examiners on July 29th , 

2015. 

 

 

Board of Examiners   Signature   Occupation 

 

Dra. Arjunani, MM                                                    First Examiner 

NIDN. 071506202 

   

 

 

Shanty A.Y.P.S Duwila, SS.,M.Pd                                               Second Examiner 

NIDN. 0709068103 

 

Acknowledged by 

The dean of Faculty of Language and Literature 

 

 

Dra. Arjunani, MM 

NIDN. 0715065202   

 

 



iv 

 

 MOTTO  

 

Verily, with every difficulty there is relief. So, keep trying 

and never give up. 

 

 

 

                                                                                                    To : My husban 

        My Family 

 

 

 

 

 

 

 

 

 

 



v 

 

 

DEDICATION SHEET 

 

 

This thesis is dedicated to : 

 

My beloved Parents 

My beloved Husban 

My beloved  family 

All friends of FBS especially FBS ‘11 

And all my friend 

 

 

I Love You all 

 

 

 

 

 

 

 

 

 



vi 

 

ACKNOWLEDGEMENT 

 

Alhamdulillah all praise to Allah SWT. The Almighty and most Merciful, 

the great creator, and the lord of  heaven and eart and also all Universe, who gives 

me given and blessing in finishing this thesis, entitled  “An Analysis Code Mixing 

of Conversation Between Seller And Buyer In Market Balongsari Surabaya 

“Peace and salutation are upon the greatest prophet Muhammad SAW. My 

family, companions, and adherents. 

My sincere gratitude extends to my beloved family, especially my mother 

who always gives love, advice, understanding, and financial encouragement 

during the procces of this paper, and also for my father who always prays for me 

everytime, it makes me realize that I will never finish this paper without their 

support. 

I also want to thank some persons who have contributed much while this 

paper is in the procces of writing until it becomes a complete work, they are as 

follow: 

1. Dra.Arjunani, MM The dean of Language and Literature Faculty, 

who always gives so much importants advice. 

2. Mom Yulis Setyowati, as my advisor. Thanks for her time, 

guidance, kindness, pray and contributing in correcting and also 

helping me in finishing this paper. 

3. Mom Yeni Probowati, S.Pd, The Head of Language and Literature 

Study Program who always give suggest and support for me to 

finish my paper. 

4. To al Lecturer of English Department for teaching a lot of precious 

knowledge and share a lot of experience. 

5. To my husban, Sugeng Sugiarto thanks for his pray and support for 

me to finish my paper. Love you so much. 

6. To my brother M. Rochim & M. Zidan R and also my sister Ita 

Puspitasari thanks for support and pray. 

 

 



vii 

 

7. And the last for my friends Isnafiyah, Septy, Elly, Ayu Latifatul 

and also all friends of FBS 11. Thank you for wonderfull time we 

have spent together. We are friend forever.  

The writer realizes that this paper is not cempletly perfect, 

therefore, the writer would you like to accept any constructive 

suggestion to make this paper better, and hopefully it can be useful 

for the readers especially for the students of English Department. 

 

 

 

            Surabaya, 29th July 2015 

   

 

 

      Miftaqul Janah 

 

 

 

 

 

 

 

 

 

 

 

 

 



viii 

 

ABSTRACT 

 

Janah, Miftaqul. 2015. An Analysis of Code Mixing In Conversation Between 

Sellers And Buyers In Market Balongsari Surabaya. Thesis, Language and 

Literature Study Program, Post Graduate Program Of Universitas Wijaya Putra 

Surabaya. Advisor: Yulis Setyowati, S.Pd.,M.Pd  

Keywords : Code, Code Mixing 

       This study is conducted to analyze Code Mixing in Conversation Between 

Sellers and Buyers in Market Balongsari Surabaya. By understanding the function 

of Code – Mixing, it can provide a great opportunity to position the existence of 

regional languages to survive and passed to generation as a local cultural identity. 

Issues in this study is” What is the form of code mixing speech the sellers and 

buyers in Market Balongsari Surabaya and what are the reason of the sellers and 

buyers use code mixing in transaction”. 

       The researcher uses a qualitative descriptive approach in analysis to get   

information. The source of data are choose seven conversation between sellers 

and buyers from 12th, 13th on May 2015 and 17th on June 2015. The data are 

collected by (1) Writer is direct observation the object and located of the data 

research, (2) The writer collected data by recording handphone in secret, (3) The 

writer listened to the recording and repeat again to write data, (4) The writer 

sorting the word that contain code mixing by type. The procedure Analysis data 

are (1) Tabbeling the data collection, (2) Grouped the data based on the date, (3) 

Explaining also each recordered aech conversation. There are two types of code 

mixing : (1) Inner Code Mixing (Javanese, Indonesian and Madura language), (2) 

Outer Code Mixing (English and Arabic). Reason of the sellers and buyers used 

code mixing are to create atmosphere more relax, to describe something, to create 

intimate atmosphere (familiar) between sellers and buyers, quipped the other 

buyers, limitation of languages. The dominant code – mixing occurs is of java 

language to indonesian language or, in this case because either sellers or buyers 

from same background. Finally, based on the finding the researcher suggest the 

future research will be useful for the future improvement of studying linguistics, 

especially about code mixing. The writer hope, this paper can use as a reference 

for student Wijaya Putra University.  
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