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ANALISIS REGRESI LINIER 

Variables Entered/Removed
a
 

Model Variables Entered 

Variables 

Removed Method 

1 X2 Brand Affect, 

X1 Brand 

Experience
b
 

. Enter 

a. Dependent Variable: Y Kepuasan Pelanggan 

b. All requested variables entered. 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .567
a
 .322 .304 1.868 

a. Predictors: (Constant), X2 Brand Affect, X1 Brand 

Experience 

 

ANOVA
a
 

Model 

Sum of 

Squares df 

Mean 

Square F Sig. 

1 Regression 127.361 2 63.680 18.256 .000
b
 

Residual 268.589 77 3.488   

Total 395.950 79    

a. Dependent Variable: Y Kepuasan Pelanggan 

b. Predictors: (Constant), X2 Brand Affect, X1 Brand Experience 

 



 

 

 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Correlations 

Collinearity 

Statistics 

B Std. Error Beta Zero-order Partial Part Tolerance VIF 

1 (Constant) 2.680 1.309  2.047 .044      

X1 Brand Experience .538 .099 .532 5.425 .000 .560 .526 .509 .915 1.092 

X2 Brand Affect .117 .121 .095 .968 .336 .250 .110 .091 .915 1.092 

a. Dependent Variable: Y Kepuasan Pelanggan 

 

 

Coefficient Correlations
a
 

Model 

X2 Brand 

Affect 

X1 Brand 

Experience 

1 Correlations X2 Brand Affect 1.000 -.291 

X1 Brand 

Experience 
-.291 1.000 

Covariances X2 Brand Affect .015 -.003 

X1 Brand 

Experience 
-.003 .010 

a. Dependent Variable: Y Kepuasan Pelanggan 

 

Collinearity Diagnostics
a
 

Model Dimension Eigenvalue 

Condition 

Index 

Variance Proportions 

(Constant) 

X1 Brand 

Experience 

X2 Brand 

Affect 

1 1 2.953 1.000 .00 .00 .00 

2 .030 9.844 .06 .28 .93 

3 .016 13.530 .94 .71 .07 

a. Dependent Variable: Y Kepuasan Pelanggan 

 

 


